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In this paper, the concept of social capital is introduced and illus-
trated, its forms are described, the social structural conditions
under which it arises are examined, and it is used in an analysis of
dropouts from high school. Use of the concept of social capital is
part of a general theoretical strategy discussed in the paper: taking
rational action as a starting point but rejecting the extreme individ-
ualistic premises that often accompany it. The conception of social
capital as a resource for action is one way of introducing social
structure into the rational action paradigm. Three forms of so-
cial capital are examined: obligations and expectations, information
channels, and social norms. The role of closure in the social struc-
ture in facilitating the first and third of these forms of social capital
is described. An analysis of the effect of the lack of social capital
available to high school sophomores on dropping out of school be-
fore graduation is carried out. The effect of social capital within the
family and in the community outside the family is examined.

There are two broad intellectual streams in the description and explana-
tion of social action. One, characteristic of the work of most sociologists,
sees the actor as socialized and action as governed by social norms, rules,
and obligations. The principal virtues of this intellectual stream lie in its
ability to describe action in social context and to explain the way action is
shaped, constrained, and redirected by the social context.

The other intellectual stream, characteristic of the work of most econo-
mists, sees the actor as having goals independently arrived at, as acting
independently, and as wholly self-interested. Its principal virtue lies in
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Key measures
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Cummulative share of friends

Spatial concentration of social ties
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AVG Share of friends

Social capital related measures within 10 km
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Generalisation to
continuous income

In 10 km from home location

Share of friends Clustering Tie support
(1) (2) (3)
Home income (log) —0.106*** —0.031*** —0.075***
(0.004) (0.003) (0.006)
Home population (log) —0.057*** 0.013*** 0.061***
(0.004) (0.003) (0.006)
Degree —0.001*** —0.001*** 0.002***
(0.0001) (0.00004) (0.0001)
Constant 1.042*** 0.242*** 0.638***
(0.024) (0.017) (0.033)
Metro FE Yes Yes Yes
Observations 86,177 74,900 74,900
B2 0.055 0.039 0.027
Adjusted R? 0.054 0.038 0.026
Note: *p<0.1; **p<0.05; ***p<0.01
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Homophily in social capital related measures
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Discussion

We map social capital in urban space through online social media data

Individual level social network features related to social capital show high spatial
concentration inside cities

This pattern is stronger for people from lower income neighborhoods

This may foster feedback loops of segregation and income inequality in cities encoded in
the social networks
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